Curriculum Vitae Ewold de Bruijne

Full name:
Ewold Jacques Simon de Bruijne 
Profession:
Communications Consultant
Date of birth:
5 July 1967 
Place of birth:
The Hague (Den Haag), the Netherlands 
Nationality:
Dutch 
Marital status:
married to Ellen van Wijngaarden 

(since 31 December 1992) 
Home address:
Grootestraat 40

6634 AD  Batenburg 

The Netherlands
Business address: 
Brightmen and Coolwords.

Grootestraat 38a

6634 AD Batenburg

The Netherlands
E-mail: 
info@ewold.com (private)

ewold@b2p.nl (business)

Phone:
+31 (0)487 - 506 214 (home)


+31 (0)6 - 182 603 52 (mobile phone)
Profile in brief

Corporate communications specialist ‘par excellence’. Started working as a PR adviser right after finishing formal education at the School for Journalism in Utrecht in 1989 (bachelor’s degree). First job as a PR officer in the Royal Netherlands Navy was followed by positions at several very large commercial corporations with an international scope (AEGON, Buhrmann/Corporate Express, Organon BioSciences). As a sparring partner for the management board, ghost writer and company spokesman Ewold developed his specialisation in financial PR, corporate reputation management and communication strategy. Has worked in management positions ever since 2001(department head, director of corporate communications, external project leader). In addition to his role as a boardroom adviser, he provides specialist PR services to the Royal Netherlands Navy holding the rank of lieutenant commander. Ewold can be characterised as a highly motivated, results-driven and capable expert who succeeds in connecting to other people and motivating a team very quickly, as he acts with modesty, a good sense of humour and a genuine interest in people. A real ‘corporate commando’ who has consistently proven to be able to bring difficult projects to a successful end.

Career overview

June 2005 – current
Managing Director Brightmen and Coolwords

Entrepreneur responsible for developing the commercial proposition, building a network of potential clients and other business relationships, and attracting new assignments. Corporate communications services aimed for corporate clients: internal communications, issue management, marketing PR, financial PR and media relations. Work for clients consists of strategic advice, concept development, and execution of communications projects. Previous clients include: ANWB, Nucletron, BIReady, EPNYsoft, Veenman, Getronics, Blue Fox Enterprises and Corporate Express.

May 2007 – current
Project officer Royal Netherlands Navy (part-time/freelance)
Active military service – part-time – as reserve officer in the Royal Netherlands Navy (RNLN), holding the rank of lieutenant commander. Worked fulltime for the Dutch Ministry of Defence, Directorate for Public Information and Communication, RNLN PR office from April 2008 until September 2008. Responsible for designing and implementing a programme aimed at attracting free publicity for the EUFOR Chad/CAR peacekeeping mission. Did Media Ops for inter-departmental promotional programme during deployment in Rumania and Albania. Since January 2008 second in command and since March 2009 commanding officer of a naval reserve detachment in Doorn.

September 2007 – February 2008
Director Corporate Communications Zesko

Head of the Corporate Communications Department (15 FTE) and member of the management team of Zesko, the provisional trade name of the group that comprises @Home, Casema and Multikabel. Instrumental in helping the management team resolve a conflict with the Works Council and trade unions over the restructuring plan. Responsible for merging the Corporate Communications departments of the three companies involved and for streamlining the new department.

September 2006 – September 2007
Executive Director Corporate Communications Organon BioSciences N.V.

Heading-up the Corporate Communications efforts as part of the team of Directors preparing Organon BioSciences (OBS) for its flotation reporting to the CEO. Responsible for developing the communication strategy and establishing the corporate communications function for the new holding of Akzo Nobel’s pharma businesses Organon, Intervet and Nobilon. Chair of the company’s Communications Platform, consisting of the Communications Directors of Organon and Intervet, OBS Director of Investor Relations, the Director of Corporate Media Relations (direct report), and Organon’s Director of Internal Communications.

August 2001 - June 2005
Manager Corporate Communications Buhrmann NV

Head of corporate staff department, supervising the work of two direct reports. Author of communication policy aimed at stopping negative publicity, restoring Buhrmann’s image in the financial community, and putting greater emphasis on the commercial proposition of the company. Holding responsibility, as an adviser to the Executive Board, for identifying issues, preparing strategic communications (e.g. in the event of acquisitions, divestments, and funding activities). Highly visible role as the company's spokesman. Author and editor-in-chief of corporate publications, including press releases, presentations, the corporate web site, the annual report. Instrumental in getting Buhrmann included in the e.Com ranking of the world's 200 best annual reports for the first time in 2003 and achieving progressively higher rankings in subsequent years. Active role in generating publicity in support of the marketing of the company’s office products activities in Europe. Facilitated the integration of acquired businesses by organising management conferences (Barcelona 2002 and Berlin 2004) and network meetings with communications staff from operating companies (twice a year).
October 1996 - July 2001

Financial Communications Officer AEGON N.V.

Specialist and project manager in senior advisory role. Architect of a proactive and internationally oriented communications policy that resulted in numerous publications in leading financial newspapers and management magazines. Linking pin between Group Communications, the Executive Board, and the Group’s Treasury department. Fulfilled a central role as an adviser and spokesman for the company in the context of large transactions (including the acquisitions of Providian and Transamerica), funding activities, and important issues (such as the controversy regarding unclaimed life-insurance policies of victims of the Second World War, remuneration policy, and corporate governance). Speechwriter for CEO Kees Storm. Shared in the responsibility for the content briefing for the annual report. Performing reviews and accuracy checks on draft versions. Organiser of media events in the Netherlands, the UK, the US, and Germany in support of the marketing efforts of AEGON divisions operating in these countries. Acted as a liaison between the communications department of the holding company and the operating units, forging closer working relationships and better coordination with regard to the positioning of AEGON as one of the largest and most successful life-insurance companies in the world. Part of the team that in 1998 received various prestigious IR Awards.

May 1994 - September 1996

Consultant First Financial Communications B.V.

Fee-earning consultant with clear responsibility for generating new business. Joined the IR agency that within a matter of just a few years became (and still is) the local market leader at a time when it was still in its start-up phase. Shared responsibility for building the business by winning new accounts and developing the agency’s products and services offering. Developed commercial opportunities through networking and making cold calls. Wrote business proposals and participated in pitch presentations that resulted in First Financial being awarded the role of communications adviser for the IPO’s of CMG and Van Leer. Usually worked in tandem as an adviser. Completely autonomous as a copywriter when working on annual reports for companies such as Grontmij, Fugro, Hagemeyer, Begemann, LCI Computer Group, and others. Played a key role in initiating and managing press interviews and background conversations with journalists for clients of First Financial. Author of newsletters, product brochures, and press releases for various clients in the financial services sector (e.g. AXA, Westland-Utrecht Hypotheekbank, Keijser Effecten, Van der Hoop Effectenbank).
April 1991 - May 1994


Corporate Communications Officer AEGON N.V.

Hands-on communications adviser. Played an important role in shaping communications policy by drafting corporate communication plans and by writing concrete proposals regarding specific projects. Was soon awarded responsibility to manage projects autonomously and act as the company's spokesman under the supervision of AEGON’s head of PR. Was asked to set up a PR programme for AEGON the Netherlands after one year of service. The new role included responsibility for internal communications, whilst staying actively involved in the holding company's financial and corporate communications as the author of press releases and one of the company's main contact points for the media. Initiating contacts with the trade press on a structural basis in support of product introductions and other marketing activities. Did important groundwork as an adviser to the board of directors of AEGON the Netherlands in order to win support (within and outside of the organisation) for the multi-channel distribution strategy that was being implemented along with changes in the division’s organizational structure.
October 1989 - March 1991

PR Officer in the Royal Netherlands Navy 

Enrolled in a special abbreviated training course at the Royal Naval Institute on the basis of being the holder of a bachelor's degree. The seven-week initiation program was followed by the appointment as Communications Officer on the staff of the Admiral of the Netherlands fleet in the rank of lieutenant junior grade. Assigned to a post in the Navy's public information office, as a senior officer to five subordinates and a number three in command of this unit. Completed national service with an honourable discharge after being promoted (as customary) to the rank of lieutenant. Work during this 17-month period included writing communication plans, press releases, and acting as a spokesman. Was made responsible for all PR communications related to operation Phalanx (the deployment of the Royal Netherlands Navy in the Persian Gulf following Saddam Hussein's invasion of Kuwait). Acted as a liaison between the units on that mission and the Admiralty, the Navy's personnel office, and the political decision-makers in The Hague. This latter experience with managing tensed relationships between various groups of stakeholders was particularly valued by subsequent employers later on.
Other credentials

Language skills: 

Dutch
native speaker 
English
fluent 
German
adequate 
Education:

Bachelor’s degree (journalism)
- School for Journalism, Utrecht (May 1989) 
AEGON University Graduate
- Participant in AEGON’s “Executive Leadership Course”, under
 
  the auspices of Johns Hopkins University (Baltimore MD, USA)
Business English
- In-house course at AEGON by Pygmalion
Buhrmann Academy
- Four-day training course “Personal Leadership Skills” under
 
  the auspices of Ashridge Business School (UK)
Memberships:

2000 – present
SMO (a think tank on societal and organisational issues) 
1995 - 1998
Thinktank, Centres of Entrepreneurship 
 
(editor / photographer of Thinktank Magazine and vice chairman
 
of Thinktank Leiden) 
1994 - 1995
Voorlichtings Sociëteit Amsterdam (Society of PR Officers in
 
Amsterdam)
1991 - 1994
NGPR, Dutch Public Relations Society (editor of PR&V magazine)

Hobbies: 

- Photography
- Graphic design and web design
- Writing
- Visiting flea markets
- Self-study (psychology, communication, political science) 

Character and other personal traits:
 
Diplomatic, highly skilled PR professional and effective manager, who has become more and more of a financial specialist in recent years. Entrepreneurial, creative, determined, and results driven. Flexible person, well capable of adapting to changing views, procedures, and environments. Core values: enthusiasm, respect, reliability, and integrity. These characteristics in combination with strategic thinking skills, a helicopter view, and a wealth of experience supported a successful career as communications consultant. Highly appreciated for writing talent. A notable talent for bringing people closer together and capable of motivating and managing a team.


A selection of publications written “a titre personnel”: 

- Book: Exceptional Gains, July 2006, ISBN 978-1-84728-989-6

- E-zine Financieel Management, September 2005: “The road to synergistic communication”
- Newsletters: www.benchmark.brightmenandcoolwords.com,  www.benchmark2.brightmenandcoolwords.com,
   www.benchmark3.brightmenandcoolwords.com and www.benchmark4.brightmenandcoolwords.com
- International Money Marketing, Marketing Investment Funds in Europe 1997: “A market profile of the Netherlands”
- Treasury Management International, nr. 75, June 1999: “Managing risks in volatile market environment”
- The Financial Analyst, nr. 6, September 2001: “Fouten in de krant leiden een succesvol bestaan”
- Financials Only nr. 19, December 2001: “Image is everything”
- Controllersvizier nr. 1, 1995: “Controllers moeten actieve rol spelen bij Investor Relations”
- Financieel Actueel, March 1995: “Financiële Glasnost met Investor Relations”
- Controllersvizier nr. 1, 1996: “Het jaarverslag van de concurrent”
- Thinktank Magazine March 1996: “Ook voor kleine organisaties heeft het jaarverslag grote waarde”
- Financieel Actueel, March 1996: “Managementratio’s handig bij benchmarking”
- PR&V nr. 5, May 1995: “De acht valkuilen van de persvoorlichting”
- PR&V nr. 3, March 1992: “Voorlichtingsoperatie Koninklijke marine evenaart militaire en logistieke inspanningen”
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